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Brand Logo
Guidelines



m Brand Logo Guidelines

Vertical icon logo combination

Recommended for materials
used online. (Actual applica-
tions may vary.)

The Hariwang logo is an
important visual identifier of our
brand. It communicates our
company’s core values and
sets the stage for all messaging
and  communication  that
follows.

The Hariwang logo should be
used to identify the company in
external communication
materials to maximize our
visibility and to maintain the
singular, iconic look with which
our audiences identify.

Hence, it should not be used as
a secondary image in all
collaterals and must be treated
with utmost respect.
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m Brand Logo Guidelines

Horizontal logo combination

Recommended for  offline
materials, when it is difficult to
see our logo from afar. (Actual
applications may vary.)

The Hariwang logo is an
important visual identifier of our

brand. It communicates our
company’s core values and
sets the stage for all messaging

and communication that "

follows.

The Hariwang logo should be quiqug:

used to identify the company

in external communication
materials to maximize our
visibility and to maintain the

singular, iconic look with which
our audiences identify.

Hence, it should not be used as
a secondary image in all
collaterals and must be
treated with utmost respect.



m Minimum Clear Space

Minimum Clear Space

The Hariwang logo must have
sufficient space around it, so
that it is recognizable in all
situations and stands out as it
should. To ensure this is
possible, a protected area
should be provided around the

logo. Do not allow photos,
typography, or other graphic - _ e
elements to enter the minimum "

protected area.
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Protected area - i

If height of logo is X, then
protected area should be 3/7(Vertical)
& 4/7(Horizontal)




Brand Color
Guidelines



Primary Color

The use of accurate and
precise brand colors help tie
our communication materials
closer to our Hariwang brand.

1. The signature yellow is the
most distinctive color, and
separates us from the rest of
the competition. It is widely
used in many of our communi-
cation materials.

2. Green a sharp contrast for
beginnings, new growth,
vibrant health, and other ideas
connected with life, rebirth,
and renewal.

3. The black and white combina-
tion provides a sharp contrast
and reflects modern day
sophistication.

Green

Pantone
7738 C

RGB
69 160 65

CMYK
76 13 100 1

HTML
#45A041

Black

Pantone
Black

RGB

000

CMYK

60 40 40 100

HTML
#000000
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Incorect Use
Cases



Horizontal Logo Combination

Some incorrect examples

Size

% Hari

Do not change the size
relationship of each
character of the logo.

Placement

)
Hari

Do not change the
placement of the characters
inthe logo.

Scale

Hari

Do not distort or strecth the
brand under any
circumstances.

Effects Cropping Legibility
w0
Hari \'
Donot add any kind of Donot crop or timthe: Donot place the logo on
ffects lke outine, glow,
drop or shadow on the pattemsftextures.

branding.

Colour Background Pattern
“

HariWon, HariWang
Never stray from the colour Donot Donot
colours, willnot be visible.
Usage Masking Old Logo

Hari

Donot Donot Donot use any previous
graphics. colour field outside of the 10gos of the GHL brand for

brand palete.

communication



Horizontal Logo Combination

Some incorrect examples

Size

% Hari

Do not change the size
relationship of each
character of the logo.

Placement

)
Hari

Do not change the
placement of the characters
inthe logo.

Scale

Hari

Do not distort or strecth the
brand under any
circumstances.

Effects Cropping Legibility
w0
Hari \'
Donot add any kind of Donot crop or timthe: Donot place the logo on
ffacts lke outine, glow,
drop or shadow on the pattemsftextures.

branding.

Colour Background Pattern
“

HariWon, HariWang
Never stray from the colour Donot Donot
colours, willnot be visible.
Usage Masking Old Logo

Hari

Donot Donot Donot use any previous
graphics. colour field outside of the 10gos of the GHL brand for

brand palete.

communication
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Application



Vertical Logo Combination

Recommended for online
marketing materials. (Actual
applications may vary.)

Some incorrect examples
The logo placement may vary
based on the design of the
communication material.

It is recommended to have the
the logo placement in the
upper half of marketing
materials to achieve the best
impact.

Heri Heri




Horizontal Logo Combination

Recommended for offline
marketing materials, when it is
difficult to read the logo from
afar. (Actual applications may
vary.)

The logo placement may vary
based on the design of the
communication material.

It is recommended to have the
the logo placement in the upper
half of marketing materials to
achieve the best impact.
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2 For social media marketing
collaterals

Horizontal Logo Combination

The logo placement varies
based on the communication
material.

: In some promotional material
(ie. Instagram stories,
Instagram posts), the Hariwang
logo is not needed.

B Hariweng:

1000X1000
post

1200X444
cover photo

B

 beriweng

1024X512
post

1500X500
cover photo

1000X1000
post

1920X1080
IG story

2560X1440
cover photo




1920X1080

-



Co-branding guidelines:
With other companies

Application Vertical & Horizon-

When both companies’ logos
are placed side-by-side:

1:The Hariwang logo should be
placed on the left.

2:Both logos should be
aligned.

PARTNER

0
© HariWang'

</

o PARTNER

ari\WWang
)




Brand Font
Guidelines



Poppins Font Pack

The wuse of accurate and
precise brand fonts and brand
logo help tie our communica-
tion materials closer to our
Hariwang brand.

Please ensure that all commu-
nication materials bear the
correct brand font and brand
logo

Hariwang 1234567890
abcdefghijkimnopgrstuvxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
“@#seun )+ o, 2/¥

Hariwang 1234567890
abcdefghijkimnopqgrstuvxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

~1@#$€%A* () _+{}[1I\<>,2/¥

Hariwang 1234567890
abcdefghijkimnopqgrstuvxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
~@#se%n () _+ {1\ o2 /%

Hariwang 1234567890
abcdefghijkimnopqrstuvxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
~t@#$€%A*()_+{}1I\:";0,.2/%

Hariwang 1234567890
abcdefghijkimnopqrstuvxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

~1@#se%A*()_+{}H1I\:"0,.2)%



Rules for writing

It is extremely important to have
unified corporate communica-
tions for our Hariwang brand.
Hence, we need to put in
conscientious effort ensuring
that there is consistency in both
domestic and international
communications.

Please ensure that you adhere to
all guidelines listed in this
document, and unify all brand
fonts, colors, and wording in all
communication materials.

Hariwang
Peopleperks Sdn Bhd

Your Pay, Your Way
hariwang.com.my



Thank You.



